TERMS AND CONDITIONS

1. DEFINITIONS

1. Definitions This section defines terms such as "Service Provider," "Client," "Services," "Commitment
Period," and other relevant terms used throughout this document.

2. Introduction This agreement outlines the terms under which the Service Provider offers marketing and
advertising services, including video production and treasure hunt campaigns, to the Client.

3. Service and Duration Services are provided under a minimum 12-month commitment if the payment
option is monthly. This period reflects the need for extensive upfront resource allocation.

4. Termination The Client can terminate the service at any time if the Service Provider fails to meet
guarantees. If services are terminated while promises are met, the Client is liable for costs incurred up to
the point of cancellation.

5. Payment Terms Payments are required monthly in advance. The document details the consequences
of late or failed payments, including potential service suspension.

6. Additional Costs Outlines potential additional charges not covered by the standard service package,
such as special requests, expedited services, or changes to the scope of work.

7. Default in Respect of Payment Details the actions the Service Provider may take if the Client defaults
on payments, including penalties, service suspension, and debt recovery actions.

8. Consumer Protection Act (CPA) Affirms the Service Provider's commitment to comply with the CPA,
detailing the rights of the Client and obligations of the Service Provider under this law.

9. Protection of Personal Information Act (POPIA) Specifies how personal information must be
handled, securing client data in compliance with POPIA.

10. Good Faith and Dispute Resolution Encourages resolution of disputes through negotiation and
mediation before legal actions.

11. Campaignh Postponements Conditions under which the Client can request the postponement of a
campaign and the terms that apply.

12. Limitation of Liability Limits the Service Provider's liability, detailing the extent and conditions under
which claims can be made.

13. Late Material Supply Details the consequences and adjustments when the Client supplies materials
later than agreed, affecting campaign timelines.

14. Publications Covers the terms under which client advertisements and other materials are published,
including rights to edit or reject content not meeting specified standards.

15. Client’s Representations The Client's assurances regarding the legality and propriety of provided
materials and advertisements.

16. Website Maintenance Outlines the terms for routine and emergency website maintenance, aiming to
minimize service disruption.

17. Campaign Rescheduling Terms under which campaigns may be rescheduled, including required
notices and any associated costs.

18. Change in Circumstances Procedures for handling significant changes in circumstances that might
affect the terms or execution of the agreement.

19. Breach of Agreement Details the steps to be followed in the event of a breach, including notices and
remedial actions.

20. Mediator’s Appointment Explains the process for appointing a mediator if disputes cannot be settled
through direct negotiation.

21. Video Production Terms & Conditions Specific terms related to video production, including
scheduling, deliverables, cancellation policies, and related fees.

22. Treasure Hunt Campaign Terms Details specific to treasure hunt campaigns, including participation
terms, cancellation policies, and the handling of sponsorships and prizes.



2. Introduction

2.1 Agreement to Utilize Services The Client commits to engage the Service Provider's marketing services
as outlined in this Agreement, based on the selected service package. The Service Provider will deliver
these services in accordance with the specified terms and conditions.

2.2 Payment Terms and Structure The Client acknowledges that the Service Provider will render services
and produce content in advance. Payment for these services will be structured over the term of this
Agreement, either as a lump sum or in monthly installments, as detailed in the provided quotation and
confirmation email. Strict adherence to the agreed payment schedule is required.

2.3 Master Agreement and Future Engagements This Agreement serves as the master agreement for all
future engagements between the parties. Any additional campaigns or service extensions will reference this
Agreement. Termination of any specific service or campaign under this Agreement does not affect the
master Agreement unless explicitly terminated in writing by both parties.

2.4 Intent and Relationship Both parties commit to a cooperative and transparent relationship, ensuring
clear communication and mutual understanding of service delivery and performance expectations. The Client
confirms understanding and agreement to all terms outlined in this Agreement, including details provided in
the confirmation email.

3. Service and Duration

3.1 Commencement The Agreement becomes effective upon signing up, and the Client confirms receipt of
a copy.

3.2 Duration This Agreement remains valid until terminated in writing by either party as per the Termination
section.

3.3 Service Delivery The Service Provider will deliver the services and benefits as specified in the Chosen
Package, detailed in the confirmation email prior to this Agreement.

3.4 Notice of Changes The Service Provider will notify the Client of any proposed changes to the terms at
least 14 days in advance, in compliance with the Consumer Protection Act.

3.5 Completion and Termination Services are considered complete upon fulfillment of the Chosen
Package and full payment. Either party may then terminate the agreement with written notice.

3.6 Renewal of Services Post-termination, continuing services requires a new agreement reflecting any
changes in terms, price adjustments, or modifications based on evolving market conditions or client needs.

4. Termination

4.1 Cancellation by the Client

If the Client wishes to cancel this Agreement before the expiration of the 12-month commitment:
4.1.1 Early Cancellation

e Services Delivered as Promised: If we have met our service guarantees and the Client chooses to
cancel, the Client remains liable for all services already performed. Standard rates will apply
retrospectively to these services, removing any package discounts.

e Cancellation Fee: A standard cancellation fee of R2,900 applies to cover administrative efforts.

Video Production Specifics

e Planned Shoots: Cancellations after scheduling will incur fees for any costs already incurred,
including non-refundable booking fees.

¢ Post-Consultation: If cancellation occurs after the initial consultation, a fee of R2,900 is charged.
o Before Shoot: Clients are liable for any travel and accommodation expenses incurred.

o After Partial Completion: Charges apply at R2,900 per day for pre-production and R5,500 per
shoot day. Raw footage is provided upon full payment of the cancellation fee.



Treasure Hunt Participation

e Base Rate: A non-refundable fee of R7,800 covers campaign inclusion. If the Client cancels after
the campaign's start, this fee remains chargeable for delivered exposure.

e Additional Exposure: Sponsorship of quests and tasks incurs additional charges, providing
enhanced visibility which remains payable upon cancellation.

Standard Rates for Rendered Services Upon Cancellation:

e Printed Catalogue & E-Magazine: Feature (R2,900), Quarter-Page Ad (R4,900), Half-Page Ad
(R8,500), Full-Page Ad (R15,900), Article (R2,050).

o Website Services: Profile (R350/month), AdBlock (R1,450/month), Logo Slider (R1,050/month),
Blog (R1,450).

e Newsletter & Social Media Services: Newsletter AdBlock (R1,050), Social Media Post (R950 +
boost), Facebook Banner (R650/week), WhatsApp Promotion (R2,900).

e Marketing Video Production: Pre-production (R2,900/day), Share & Boost Video (R2,050),
Conversion for WhatsApp (R7,500), Short Reel (R2,500), Shoot (R5,500/day), Edit (R4,500/day),
Full Production Package (R32,500 excluding travel, accommodation, meals).

4.1.2 Development Planning and Production Timeline
Significant preparation begins two months prior to campaign launches:

e Cancellation Terms: Cancelling within 60 days of the launch incurs charges for work already
completed, including planning, design, and development.

4.1.3 Database Access and Cancellation Fees
Access to engaged couples' databases is significant:
e |f cancellation occurs 60 days before the campaign, a 30% fee of the database's value is charged.
4.1.4 Sponsorship Obligations
Sponsorship commitments remain binding:

o If the Client has agreed to sponsor prizes, these obligations continue even after cancellation,
ensuring that promised prizes are provided unless cancelled within 60 days before the campaign
start.

4.1.5 Calculation of Amount Due

Upon cancellation, an invoice detailing all due amounts, including cancellation fees, will be issued. Payment
is due within 10 working days from the invoice date.

4.2 Service Guarantee

We guarantee to populate your database with engaged couples, enhancing brand visibility. We assist in
leveraging this database to maximize lead potential, although direct sales conversions cannot be
guaranteed.

4.3 Termination by the Service Provider
If we terminate the agreement prematurely, any prepaid fees for services not yet rendered will be refunded.
4.4 Client's Right to Terminate Without Fees

You may terminate without penalty if we fail to deliver the agreed-upon services within the specified
timeframes.

4.5 Force Majeure
Neither party is liable for delays or failure in performance resulting from acts beyond their control.
4.6 Cancellation Notice

Notices must be emailed to anzel@weddingandlifestyle.co.za and josh@weddingandlifestyle.co.za.
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4.7 Agreement on Termination Terms

These terms are considered fair and reasonable by both parties. Client confirmation is required to
acknowledge understanding and agreement to these terms.

5. Payment Terms

5.1 Service Fee and Quotation The total amount due for the selected package, including any monthly
installments, is detailed in the quotation provided.

5.2 Invoice Issuance Invoices are issued by the 25th of each month, covering the upcoming month's
services, and must be paid in advance.

5.3 Payment Due Date Payments are due by the 7th of the following month and should be made to the
specified bank account.

5.4 Payment Obligation Payment is due unconditionally from the date the tax invoice is issued.

5.5 Accepted Payment Methods Payments can be made via debit order, electronic funds transfer (EFT), or
cash deposits at an ATM or bank. We do not accept in-person cash payments or card transactions.

5.6 Changes to Payment Procedures We may modify payment procedures with 30 days' written notice to
the Client.

5.7 Late Payment Penalty A penalty of 4.5% is applied to any balance overdue by more than 7 days. This
penalty accumulates until the outstanding amount is settled.

6. Additional Costs

6.1 Administration and Setup Fee This fee, included in the quotation, covers initial administrative and
setup costs.

6.2 Graphic Design Additional graphic design work is billed at R450 per hour.
6.3 Video Productions Travel and accommodation costs for video productions are billed as incurred.

6.4 Additional Services Any services beyond those in the package will be discussed and agreed upon
before implementation.

6.5 Event Hosting Event hosting services are available at additional costs, which will be pre-discussed and
agreed upon.

6.6 Consent and Communication No additional services or costs will be applied without prior consent from
the Client.

7. Default in Respect of Payment

7.1 Payment Obligations Failure to meet payment obligations will result in the Client being liable for all
costs associated with enforcing the agreement, including legal fees.

7.2 Suspension of Services and Interest Services may be suspended if payments are overdue, with
interest charged at 1.5% per month until full payment is received.

7.3 Administration and Reversed Debit Order Fees A R200.00 fee applies for each failed debit order, and
R500.00 for reversed debit orders.

7.4 Breach of Contract and Cancellation Non-payment or failure to adhere to payment terms is considered
a breach of contract, leading to potential cancellation and immediate invoicing of all due payments. All
services performed will be due for payment.

7.5 Prepayment Option Clients may opt to pay upfront for all services, avoiding the need for installment
payments.

7.6 Payment Terms Agreement Client confirms understanding and agreement to adhere to specified
payment terms and to communicate any changes in payment schedule promptly.



8. Consumer Protection Act (CPA)

8.1 Compliance with CPA We commit to fully comply with the Consumer Protection Act, ensuring protection
on delivery, returns, and product quality.

8.2 Client Indemnity You agree to indemnify us against any damages due to our non-compliance, except in
cases of willful misconduct or gross negligence.

9. Protection of Personal Information Act (POPIA)

9.1 Database Access Access to our database is limited to exclusive members and main sponsors as
permitted by registered couples.

9.2 Restrictions on Use You must not share or sell the database. Use is restricted to contacting couples for
your services.

9.3 Opt-Out Option Include an opt-out option in all communications. Remove opted-out individuals from
your database immediately.

10. Good Faith and Dispute Resolution
10.1 Good Faith Both parties commit to cooperate in resolving any disputes.

10.2 Dispute Resolution Disputes should first be addressed through negotiation, and if unresolved, through
mediation or court.

11. Campaign Postponements

We will attempt to accommodate postponement requests, provided they are made in writing and do not
involve currently running campaigns.

12. Limitation of Liability

12.1 Third-Party Providers We are not liable for the actions of third-party providers but will strive to ensure
they meet expected standards.

12.2 Click Fraud Efforts will be made to prevent click fraud, and no claims against us shall arise from such
incidents.

13. Late Material Supply

13.1 Utilization of Late Material We will try to use late material but are not liable for delays caused by late
submissions.

13.2 Liability for Late Supply No liability will be assumed for delays affecting our service obligations due to
late material.

13.3 Compliance with Policies You must ensure all ads comply with our policies. We will assist in ensuring
this compliance.

14. Publications
14.1 Ad Content Ads are subject to publisher approval and must meet their standards.
14.2 Defense of Advertisements You are responsible for defending any claims arising from your ads.

14.3 Editing and Rejection We reserve the right to edit or reject ads that do not comply with our standards.

15. Client’s Representations

You warrant that your ad content is lawful and adheres to all advertising standards and practices.



16. Website Maintenance

Routine maintenance is performed during off-peak hours to minimize disruption, with prior notification given
for any necessary suspensions.

17. Campaign Rescheduling

We may allow rescheduling if materials are not timely received, subject to the campaign's requirements.

18. Change in Circumstances

If significant changes affect the terms of our agreement, both parties agree to renegotiate the terms to reflect
fairness and original intent.

19. Breach of Agreement

A breach requires 14 days' notice for remedy. Failure to remedy may lead to termination, immediate
payment demands, or damages.

20. Mediator Appointment

Disagreements regarding mediator appointments can be resolved by applying to the Law Society of the
Northern Provinces for an appointment within 7 days.

21. Video Production Terms & Conditions
These terms apply if your package includes video production services or if booked separately in the future.
21.1 Scope of Work / Brief / Consultation

o We will develop a marketing video based on the agreed project concept established during the initial
consultation.

21.2 No Replacement

o Video footage cannot be replaced with unrelated photos or video segments.
21.3 Creative Freedom

e You grant us full creative control to deliver the best possible product based on the final concept.
21.4 Requirements

e Ensure filming areas are prepared and tidy to optimize shooting time.

e Provide accommodation, meals, and water for shoots requiring a 1- or 2-person crew.

e Schedule outdoor shoots between 05:00-07:00 and 17:00-18:30; indoor shoots post-breakfast to
lunch and post-lunch to 17:00.

¢ Arrange separate accommodations for shoots involving multiple crew members and allow 2-3 full
days for shoots at venues with accommodation.

21.5 Deliverables and Dates

¢ Shooting and editing schedules will be confirmed based on availability, delivering the final video
within 60 days in HD and WhatsApp formats via WeTransfer.

21.6 Delays and Liability
e We accommodate weather-related delays and can reschedule at standard rates if necessary.
21.7 Extra Service Charges

e Travel is billed at R6.50 per kilometer from Centurion or Jeffreys Bay; additional charges for
alternative voice-over artists may apply.



21.8 Talent
e You are responsible for arranging necessary talent, including staff, models, and props.
21.9 Re-Shoots and Changes

¢ Re-shoots are conducted only for subpar workmanship or errors, with one-time tweaks included
upon delivery; further changes billed at R790 per hour.

21.10 Limitation of Liability

e Except for refunding applicable deposits, we are not liable for compensation related to equipment
failures, illnesses, or unforeseen events. We retain all rights to the footage.

21.11 Cancellation and Fees

¢ Rescheduling: Notify us at least 14 business days in advance to avoid charges. A fee of R2,400
covers rescheduling administrative costs.

e Cancellation: A non-refundable fee of R2,900 covers pre-production efforts. You are also liable for
non-refundable travel and accommodation costs.

e Post-Cancellation Charges: If shoots have begun, you're billed at standard rates; raw footage is
released upon settling all fees.

21.12 Backups and Data Management

¢ We maintain backups for 6 months post-delivery. In case of data loss during production, we will
reschedule a shoot at our expense.

22. Treasure Hunt Campaign Terms
Applicable if you participate in or sponsor a treasure hunt campaign.
22.1 Separate Agreements

e Each campaign has its own specific terms, which supplement this main agreement.
22.2 Conflict of Terms

¢ In case of conflicts, specific terms of the Treasure Hunt agreement take precedence.
22.3 Detailed Campaign Information

e Campaign agreements detail schedules, prize specifics, and responsibilities.
22.4 Objective

e The campaign engages couples in interactive tasks, enhancing their experience and connecting
them with top suppliers.

22.5 How the Hunt Works

e Participants use their smartphones to solve riddles and complete tasks, with the campaign spanning
3-4 weeks and promotional activities starting at least 8 weeks prior.

22.6 Duration
e Each campaign's specific duration and dates are provided in the individual agreement.
22.7 Excellent Service

e Sponsors must provide exceptional service; negative social media impacts are not the organizers'
responsibility.

22.8 Withdrawal and Force Majeure
¢ Withdrawal: You're responsible for arranging replacement prizes if unable to fulfill commitments.

e Force Majeure: Direct negotiations with winners are required if you cannot provide promised prizes
due to uncontrollable events; organizers are not liable for delivery failures.



22.9 Important Emails

e Email Vigilance: Ensure you read all emails related to the Treasure Hunt thoroughly as they contain
crucial information about interviews and necessary actions.

e Deadline Adherence: Deadlines are strict; failure to meet them can lead to losses as they cannot
be rescheduled.

22.10 No Guarantee

e Outcome Uncertainty: The organizers do not guarantee the number of entrants or the success of
partners' objectives within the campaign. Efforts will be made to optimize results, but specific
outcomes cannot be promised.

¢ Non-refundable: Lack of anticipated engagement or participant numbers will not warrant refunds or
permit withdrawal from the campaign.

22.11 Liability

e Limited Liability: The organizers are not responsible for loss or damage to personal equipment of
participants or partners, nor for any indirect losses such as loss of business, revenue, or profits
arising from participation in the campaign.

22.12 Protection of Personal Information (POPIA)

o Database Access: Access to the couples' database is limited to exclusive members and main
sponsors as consented by the couples.

e Usage Restrictions: The database must not be sold or passed on. It can only be used for
contacting couples about relevant packages and services. Unsolicited marketing is strictly prohibited.

e Opt-Out Compliance: Communications must include an opt-out option. If a recipient opts out, their
details must be promptly removed from the database and no longer retained.



